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TARGET 4,500 SUPER AFFLUENT HOUSEHOLDS OF
PRIVATE JET, YACHT AND LUXURY ESTATE OWNERS
Only is a high-class magazine exclusively targeting superyacht, private jet and
luxury estates owners.
Only magazine is distributed to a select community of private or corporate
customers of the Suisscourtage Group.
This prestigious clientele chose the customized insurance packages offered by
OnlyYacht, OnlyJet and OnlyOne for their most prized possessions.
Only magazine editorial content focuses on travel, art and lifestyle with a prestigious
and sophisticated approach.

This magazine exclusively targets superyacht and private jet owners, and proprietors of luxury
estates - individuals who have the need fo r all-encompassing, worry-free insurance packages, tailored to their individual needs. From yachts, private jets, estates
and cars, to art, jewellery, horses and much more, this ultra exclusive audience
finds peace of mind in the customised packages offered by OnlyVacht, OnlyJet and
OnlyOne.

THESE READERS ARE PRIVATE AND CORPORATE CUSTOMERS, WHO:
- have insured their yacht worth € 10,000,000+
- have insured their private jet or a fleet of private jets
- own luxury real estate in Monaco
- have insu red assets within their homes and/or cars, jewellery, horses, ...
or hold health insurance at a minimum value of € 200,000
- have purchased a customised insu rance package for their yacht as weil as their
private jet, plus other assets like their estate or car.
TRAVEL
WITHOUT
COMPROMISE

The Bombardier Global 6000 excels on range.

ONLYJET

READER’S PROFILE

Pushing Boundaries
Only Magazine’s Top 5 Private Jets for 2016

Gender: 		
Characteristics:

54% male / 46% female
Private or corporate customers of the Suisscourtage Group:

Today’s business aircraft have gone a long way since the first official recorded
flight in 1963 from Wichita, Kansas (USA). Ever seeking to deliver and surpass
on range, advanced technologies and improved cabin comfort, the time is
nigh to unveil a hand-picked selection of the latest and greatest innovative
business aircraft to watch out for today and that above all, truly answer
the needs of the world’s most discerning traveller.

1

DASSAULT FALCON 8X

www.dassault-aviation.com

insurance of luxury yachts
insurance of private jets and helicopters
private, made-to-measure insurance

WHAT’S NEW
ON THE SEAS?
Only Magazine’s Top 5 Yacht Launches for 2016
Today’s superyachts go beyond the extraordinary with
the advanced technological marvels and breathtaking
attention to detail. To say the least, 2016 was certainly no
exception. OnlyYacht have hand-picked some of the most
spectacular customised vessels to have been launched
and graced the ‘seven seas’ thus far.
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STATS

MOONSTONE - OCEANCO
LOA: 90m
Beam (max): 15m
Draft: N/A
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Gross tonnage: N/A
Maximum speed: 18.5 knots
Cruising speed: N/A

S A I L I N G

Y A C H T

A

-

N O B I S K R U G

NAVIGATING
IN THE (SPOT)
LIGHT

Moonstone - the 90 metre
concept motor yacht goes
beyond conventional and
enters a realm of hypnotic
glamour, mirroring that of
the multiple surfaces of a
finely cut precious stone.
This jewel is a testament
to the cutting-edge union
of art with innovative
technology, aimed at
achieving
extraordinary
visually emotional effects
be it day, night, in our
out. Designers Van Geest
Design closely collaborated
with an advanced lighting
design company called
Temeloy, to produce
striking hull-side facets
allowing
the
selfsufficient hull to literally
twinkle,
entrancingly
linking the yacht to the
sky and the sea.
Its
300
individually
dimmable white triangles
per hull side magically
reflect the water in
sunlight and put on a
surreal LED light display
as night falls. A delight
to tech-savvy enthusiasts
as this artistic display is
digitally programmed and
can be activated by a single
swipe of the finger on a
mobile device. Beyond this
extraordinary highlight, an
infinity pool also starring
dimmable lights, a hot tub,
cinema, 360-degree sky
deck lounge and a touchand-go helipad all offer
Moonstone an incredible
sense of pure indulgence.
www.oceancoyacht.com

The Dassault Falcon 8X is a large-cabin, long range trijet business jet.

There are only a
handful of aircraft
that can match the
aptitude of the Falcon
8X on so many levels.
Moving on from the
very successful 7X, its
successor
improves
on a much longer and
comfortable
cabin,
boldly offering the most
extensive selection of
cabin
configurations
available on any large
cabin business aircraft.
Another
important
factor is performance,
with a significant gain on
range, allowing it to fly
passengers comfortably
from Beijing to New
York, Hong Kong to
London or Los Angeles
to Moscow, nonstop. It
will also share the 7X’s
exceptional operating
economy and shortfield
performance.
When it comes to flying
into short runways or
steep approaches, the
8X clearly has a distinct
advantage over other
jets in its class, making
this trijet the most
capable business jet yet
developed by Dassault.
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STATS

LOA: 142.81m
Beam (max): 24.88m
Draft: 8m

A PRODIGY OF
TECHNOLOGICAL
DISCIPLINE

Today, the most secretive
and the world’s most
advanced
sail-assisted
sailing
yacht
takes
design,
technology,
innovation and creativity
to
new
dimensions,
according to its builders
and French designer,
Philippe Starck. With
three colossal, distinctive
unstayed masts towering
100-metres above the
water, Sailing Yacht A can
remarkably withstand up
to 90 knots of wind.

Gross tonnage: 12,700 GT
Maximum speed: 21 knots
Cruising speed: 16 knots

For
onlookers
and
considering the size of
the yacht, the unusual,
oval windows seem small
from the outside but use
a clever magnifying effect
apparently
rendering
them
gigantic
when
experienced from the
inside. With eight decks
connected with an array of
elevators and free floating
spiral staircases, one can
only imagine what the
flowing and organic living
spaces of cathedral-like
stature will offer. Naturally
presenting unimaginable
space on board, along
with space for four

tenders, a submarine and
a touch-and-go helipad
on the bow, this prodigy
introduces new techniques
and technologies not
only stemming from the
monumental build, but
also with an innovative
underwater viewing pod
moulded into the keel in
30cm thick glass, offering
unforeseen views of the
props.
Sailing Yacht A is most
definitely in a league of
her own with a cuttingedge design professing
statement ingenuity.
www.nobiskrug.com
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Combining
Power
Beauty

&

BOMBARDIER GLOBAL 6000
www.businessaircraft.bombardier.com
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G U L F S T R E A M G 6 5 0 - F LY F A S T E R A N D F A R T H E R
www.gulfstream.com

The extremely stylish
G650 offers great ramp
presence with its large,
panoramic
windows.
As the longest range
private jet in existence,
the latest addition to
the Gulfstream fleet enables passengers to arrive
at their destinations
feeling more refreshed
and ready to go due to
the lowest pressurised
cabin altitude of any
predecessor before it.
The
non-supersonic
aircraft defies all odds
having set a round-theworld speed record in an
impressive 41 hours and
seven minutes. Needless
to say, speed matches
grace and functionality
on board as the large
cabin allows for a

much quieter, roomier,
and more adaptable
cabin, brimming with
advanced
technology
and providing a choice
of 12 ergonomic floor
plans. The G650 is one
of the biggest, fastest,
longest
range
and
most
technologically
advanced
jet
that
Gulfstream has ever
built by far.

3

The Gulfstream G650 is a twin-engine business jet airplane.
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With its new sports car, the Chiron, unveiled in
March 2016 at the Geneva International Motor
Show, Bugatti moves to the next level.
By Karine Monié
Photos courtesy of Bugatti

O N LY L I F E S T Y L E

ONLYYACHT

– OnlyYacht:
– OnlyJet: 		
– OnlyOne:		

ENTRENCHED
PERFORMANCE

Opening up on more
routes and possibilities,
the Bombardier Global
6000 excels on range.
Every minute detail
has been taken care of
ensuring a state-of-theart finish from cockpit
all the way through
with the detailing,
finishing up with the
tranquil sanctuary of its
aft stateroom. Claiming
the most advanced
flight-deck in business
aviation, the Global
6000 not only goes
beyond boundaries with
its all-round technology
and performance but its
cabin also oozes such
luxury that sets the
benchmark for comfort
with a most rewarding
in-flight experience.
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By Karine Monié

IMAGES ©MARK SEELEN

This elite readership represents the epitome of luxury living, with both the financial
means and desire to invest in the most desirable, highquality products and
services.
The magazine provides the ideal environment, in which to influence the future
purchase decisions of this prestigious target group.
The Suisscourtage Group has gained the trust and respect of their clientele,
through their innate understanding of the individual needs of their VIP client base.
Presenting your brand within ONLY MAGAZINE allows you to be a part of this
special relationship, and begin to build your own relationship with these loyal
consumers.

Christian Liaigre
strives to create
timeless spaces
and pieces of
furniture, which
reflect a sense
of calm and
sophistication.
Basing his design
on local cultures
and traditions, he
constantly uses
noble materials
and soft colours.
This apartment
in Athens,
Greece, reflects
Christian Liaigre’s
philosophy and
aesthetics.

CIRCULATION

Over the last 30 years, Christian Liaigre has become one of
the most sought-after furniture and interior designers in the
world. His understated style has already charmed some of
the most discerning clients.
Karl Lagerfeld, Marc Jacobs, Ralph
Lauren and Rupert Murdoch are
among the many who trust Paris-based
creative Christian Liaigre. “Interior
architecture and design are far from
fashion and trends but synonym to
timelessness, calm beauty and subtle
luxury,” the French designer says.

Meyer, currently serving as artistic
director of Liaigre’s interior design
studio, and Déborah Comte-Liaigre,
his wife, who manages the showrooms
and the collections. “Before, my work
was very masculine, but Frauke and
Déborah have introduced softness,”
Liaigre confesses.

Using space and light to shape
refined pieces of furniture and interior
spaces, Liaigre opened his first studio
in 1985 and his first showroom in
1987, both located in the City of Light.
Today, he has more than 20 showrooms
across the world, in cities including
Munich, Singapore, Shanghai, Miami,
New York and London—the last two
being the most successful, currently.
Liaigre’s style has evolved since
his debut, especially thanks to his
collaboration with two women: Frauke

Pure lines, perfect proportions
and high-quality finishes are key
when designing a new collection.
“A material or a colour could be the
starting point to create a new piece
or series. But it takes weeks and often
months to put everything in place and
feel that it comes together naturally,”
states Comte-Liaigre. For the whole
team, it is crucial to work with French
craftsmen. “It has been years that
we have collaborated with some of
them, which gave us the opportunity
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CAP D’ANTIBES
EDEN ROC

SUISSCOURTAGE Customers
EVENTS
(GP F1 Monaco, Only Watch, ...)

PRIVATE AIRSTRIP
PALAIS DE LA MEDITERRANEE

Arty Miami

PHOTOS © ART BASEL

By Karine Monié
Photos courtesy of Art Basel

O N LY A R T

CANNES
MAJESTIC HOTEL
MARTINEZ HOTEL
PRIVATE AIRSTRIP
CARLTON HOTEL
FIVE HOTEL & SPA

M
iami, Florida is usually described as
a place of leisure and dolce farniente,
but, every year, at the beginning of
December and for a week, the city
buzzes as the centre of world for
modern and contemporary art.
In 2015, the fourteenth edition of
Art Basel Miami Beach attracted 267
leading international galleries from
32 countries and 77,000 visitors over
five days, including private collectors,
curators and museum directors,
among others.
Some of the giants of the art world
such as Gagosian Gallery (New York,
Los Angeles, London, Paris, Rome,
Athens, Geneva and Hong Kong),
White Cube (London and Hong Kong)
and Galerie Perrotin (Paris, New
York and Hong Kong) could not miss
such an important rendez-vous. In
the booths, were exhibited stunning
pieces made by the most valued artists

Suisscourtage, the leading insurance broker on the French Riviera, has created a
portfolio of exclusive insurance firms to serve the Group’s global VIP clientele.
This unique concept provides the protection of their most valuable assets and luxury
items, a service requiring not only specialist knowledge, but an appreciation of the
intrinsic value of these possessions to clients.

on the globe such as Anish Kapoor,
Damien Hirst or Picasso.
The youngest players in the market
had a chance to raise their profile
through the Nova section, which
featured artworks shaped in the last
three years. For example, Luciano
Figueiredo, Sandra Gamarra and
Mauro Piva had their work showcased
at Brazilian Galeria Leme; Ciprian
Muresan or Navid Nuur’s pieces could
be seen at German Galeria Plan B;
Antoine Catala and Gregory Edwards
were represented by New York gallery
47 Canal. The Positions section also
allowed us to discover projects from
new talents such as Romy Pocztaruk
at SIM Galeria (Curitiba) and Fritzia
Irizar de Arredondo \ Arozarena
(Mexico City).
Amongst the most significant sales
of the 2015 edition, were “Man in Blue

Traveling to Miami at the end of the year is one
of the best time to take the pulse of the art market.
The fourteenth
edition of Art
Basel Miami
Beach took place
in 2015. Curator
Nicholas Baume
was responsible
for shaping the
Public program at
Collins Park and
chose the theme
of “Metaforms”.
“The idea of
Metaforms
captures the way
many works of
art draw on the
familiar forms

Last December, one of the most outstanding art fairs in the world
highlighted the new trends of the global art market.
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To complete its range of services, the Groupe PASTOR offers insurance contracts
with its subsidiary Suisscourtage lnsurance.

COURCHEVEL
HOTELS

SAINT TROPEZ
POLO CLUB
PRIVATE AIRSTRIP
BYBLOS
CLUB 55
NIKKI BEACH
MESSARDIERE HOTEL
HOTEL DE PARIS ST TROPEZ

Since his debut in
1985, Christian
Liaigre has opened
more than 20
showrooms across
the world, in
countries such as
France, the United
States, China,
Belgium, Germany,
Singapore, etc.
Déborah ComteLiaigre is in charge
of managing the
showrooms and
the collections.

The Groupe PASTOR, under the management of Jean-Victor PASTOR, represents
prestigious real estate in the Principality of Monaco. Building and construction has
run in the PASTOR Family since 1880 and over the years, they have contributed to
the construction of many buildings such as the Sporting d’Été, the Monaco Yacht
Club, the Louis Il Stadium and many public or private buildings and luxury residences.

NICE

MONACO
BUILDINGS
VIP CLIENTS BASE

At the beginning of every new
project, the team forgets about their
own tastes and adapts to their client’s
needs. But despite this very discreet
process, noble materials and French
savoir-faire are always at the centre
of everything—certainly making all
Liaigre’s creations unique.
www.christian-liaigre.fr

BACKGROUND

EZE
CHÂTEAU DE LA CHEVRE D’OR

FRENCH RIVIERA
YACHTS 40m+ (May to August)

to jointly develop specific techniques
and look for new finishes.”
Even if furniture represents 80 per
cent of the maison’s activities, the
interior architecture projects are
completely complementary. Whether
it is a private home, a chair, a coffee
table, a light or the interior of a yachtGuillaume Rolland manages this area
of the business- there are no bright
hues, nor are there a lot of patterns.
The creative spirit of Liaigre relies on
delicacy and rareness, reflecting the
team’s love for art and crafts, as well
as for local cultures and traditions.
Focusing on the essence of things
seems to be the right approach. “I
like a chic, neutral style to give a
sense of calm,” says the founder, who
personally, however, loves the 17th
and 18th centuries “when creativity
was everywhere.”

IMAGES ©NICOLAS HERON

The Master of

Timeless Elegance

IMAGES ©NICOLAS HERON

ONLYLIFESTYLE

Advertising in ONLY MAGAZINE guarantees direct access to sorne of the
world ‘s most wealthy and experienced consumers.

of everyday life
and through
manipulations of
scale, material,
texture, and
content become
something else”,
he says.
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OnlyYacht is devoted exclusively to the insurance of luxury yachts.
Clients receive tailor-made coverage to match their specifie needs.
OnlyYacht has a strong reputation within the marine industry for personal service and
client care.
OnlyJet was created in response to the demands of Suisscourtage’s elite clientele.
OnlyJet Aviation lnsurance is an innovative solution dedicated to the cover of private
jets and helicopters.
OnlyOne is t he first broker to offer private, made-to-measure insurance.
With locations across Europe including, Monaco, Luxembourg and London, OnlyOne
is able to source the most competitive and appropriate solutions.

ISSUE
ANNUAL - MAY

RATES
FULL PAGE				€ 4,900
DOUBLE PAGE SPREAD		
€ 9,800

CIRCULATION		

4,000 copies

TECHNICAL
COLOR PROFILE			
FOGRA 39
FILE					PDF CMYK 300 dpi
PAGE					
DOUBLE PAGE SPREAD		

WxH 210 x 297 mm + Bleed 5 mm
WxH 420 x 297 mm + Bleed 5 mm

O N LY S P O R T

IMAGES: AUTOMOBILE CLUB DE MONACO

2016 SERIES

By Natalia Langsdale

Reminiscing the magic and
rumbles of the classic racing days

Charmed by the rendition of what
used to be motor racing in its glory
days dating back so as pre war GrandPrix cars, crowds never cease to come
admire these historical beauties.
Everyone is enthralled by coming up
close and personal with the veteran
drivers, owners and mechanics
themselves, to get a unique rendition
of how it used to be back in the ‘good
old days.’

• Race A: Pre-war Grand-Prix Cars.
• Race B: Pre-1961 front-engined F1 Grand Prix and F2 cars.
• Race C: Front engine Sports Racing cars raced from 1952 to 1955.
• Race D: Front-engined, drum brakes Formula Junior Cars from 1958 to 1960.
• Race E: 1500 F1 Grand Prix Cars from 1961 to 1965.
• Race F: F1 Grand Prix Cars from 1966 to 1972.
• Race G: F1 Grand Prix Cars from 1973 to 1976.

A real sprint race within two and a
half days, contested on the legendary
circuit of Monaco two weeks before
the Formula 1 Grand Prix de Monaco,
the event is a chronicled celebration of
those who lent their precision driving,
technical excellence and sheer bravery
on the racing track. These were the
fore fathers of what is one of the most
elitist and technologically advanced
sports in today’s day and age. A not to
be missed event that will surely whet
your appetite and leave you admiring
the advancement of the skills and
mechanical revolution that we see on
the tracks today.
www.acm.mc

THE GRAND PRIX DE MONACO HISTORIQUE

T

When the recognisable splutters and roars of engines and distinctive smells of fuel
and retired engines fill the air of the world’s most exciting destination in May for
motor racing, you know you have arrived in time for the highlight in racing.
aking place for the very first time in
true glamour back in 1997, the Grand
Prix de Monaco Historique by the
Automobile Club de Monaco is today
hailed as one of the Principality’s most
exciting rendez-vous for classic motor
sport connoisseurs and enthusiasts
who want to step back in time and
refuel their passion.
Over 50 years of motor racing
is commemorated through eight
exceptional series, highlighting the
most prestigious cars and recalling
the epic racing days of the past. The
days where spectators would truly
be left hanging off the edges of their
seats with the danger and adrenaline
put forth by grand prix legends such

as Niki Lauda, Juan Manuel Fangio,
Stirling Moss or Jackie Stewart
instantly comes alive as you watch
and hear the engines roaring past
Monaco’s iconic racing track.
Where so much history is relived,
it is no surprise that each second
year of the race’s existence, brings
back even more vivid memories and
2016 holds an even more special
significance. The unmissable biennial
event will celebrate its glorified
10th anniversary, bringing together
collectors, nostalgic enthusiasts,
drivers, spectators and ardent
supporters of former days’ mechanics
both old and young.
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ONLYSPORT
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on the calendar as the Formula One German
Grand Prix - my second home race in the
calendar. The season is running well for me
so far. But I need to stay focused and see
every race as a single challenge.
What has changed in Formula One since
you started racing?
A lot has changed in the past few years
especially with the new Hybrid Power Units.
Everything is much more complicated now
but also much more efficient which is great.
I love that we have some more opportunities
with the settings.

Hidden

O N LY T R A V E L

Treasure
Southeast of the Italian Peninsula
and embraced by two seas –the Adriatic
and the Ionian–, the region of Puglia is
one of the richest of the country, both
from its historical architecture and
captivating landscapes.
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By Karine Monié
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the tunnel on my way to school every day.
The track does not allow you any mistakes.
You need to be very precise.
How do you “switch off ” - what do you do
in your pastime?
Whenever I have some time off I like to
spend it with my family and friends at home.
I’m on the road so often, so I like it at home.

How does it feel to be a Monaco champion
- what motivates you to win?
My father told me once that you should
reach three big achievements in Formula
One. Winning a race, winning Monaco and
winning the Championship. I ticked the first
two boxes already, which is great. Monaco is
so special.

IN THE FAST LANE
For the German with Nico Rosberg
Formula One driver,
Nico Rosberg,
the Monegasque
Principality
definitely holds a
special place on
more than one
level. We caught up
with the three-time
Monaco Formula
One champion to
see what makes
‘the Rock’ and its 2
square kilometres
so dear to his heart
in an intimate Q&A
interview.

What makes a good racing driver and a
winner at the Monaco Grand Prix?
I know the track very well because I lived all
my life there and I actually walked through

By Natalia Langsdale Photos Nico Rosberg PR

After having won at the Monaco Grand
Prix in 2013, 30 years on from your
father, Keke Rosberg, how did this make
you feel?
Winning Monaco for the first time was really
awesome and it is my most special win so
far. Monaco is my home race and makes
it that bit more amazing because all my
friends and family live there and of course
it is great to be able to sleep at in my own
bed again! But I have to admit though that
sometimes I need to move to the guest room
as the parties at the beach can get really
loud and I can’t get enough sleep before
the all important race.
You have lived in Monaco all your
childhood, what is your view of the
Principality?

Monaco offers a great quality of life.
It is safe, has great weather and offers the
opportunity to meet a lot of great people.
I really know every corner inside out. For me
personally, Monaco is the best place. I will
always stay here.
Favourite hot spots in Monaco?
My favourite thing to do when back
in Monaco is to go to a pizza place
along the beachfront or up on the hills
above Monaco. There is a really an
awesome view of the Principality from
up there.
How do you see the Formula One season
for 2016?
It is the longest season ever in Formula One
with 21 races. I’m glad Hockenheim is back
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PUBLISHING & ADVERTISING

TECHNICAL DELIVERY

HOME AGENCY MEDIA
+33 (0)9 50 10 83 83
+33 (0)6 20 755 755
pub@homeagency-media.com

HOME AGENCY MEDIA
37 rue du Docteur Calmette
06400 Cannes - France

ABOUT
NICO ROSBERG
Born on June 27th
1985 in Wiesbaden,
Germany and raised
in Monaco. Rosberg’s
family’s roots are in
Germany and Finland,
but he considers himself
German. With Keke
Rosberg, winner of the
1982 Formula One World
Championship as father,
racing is most definitely
built in his DNA. With
an early introduction
into the sport, he is
currently racing for his
dream Formula One
team: Mercedes AMG
Petronas. Since 2013
he is a member of
the LAUREUS family,
harnessing the power
of sport to promote
social change and in his
spare time his passions
include triathlon, soccer,
chess, photography,
backgammon, karaoke
(!) or even reading.
www.nicorosberg.com
www.laureus.com
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